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The Development of English Translation Skills on students in

Airline Business course through Social Media
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ABSTRACT

The purposes of this research aim to study students’ attitudes toward learning
aviation business through social media in order to develop their English transition skill.
Also it focuses on the guideline of English translation skill development in second year
students from the department of Tourism and Hospitality Management, Faculty of
Business Administration. Data were collected by using the English translation skills
assessment form and the attitudes measurement form which is attached with open-
ended suggestion. The researcher analyzed data by using percentage, average and
standard deviation. The participants were 19 of second year students from the
department of Tourism and Hospitality Management, Faculty of Business
Administration who enrolled in Aviation Business course in semester 1, academic year
2016. The study revealed that the students’ attitudes toward learning aviation business
through social media in order to develop their English transition skill were 4.5 and 4.4
at the good level. The English translation skill of students was developed 30-50

percent, approximately 40.53 percent



